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e To increase understandmg decentralized planning and their role
in the local economy.

e To increase capacity to analyze the local economy and value
chains in which local enterprise agglomerations and clusters are

inserted and analyze policies and develop instruments that
support local businesses, '

Medule I: Introdnction

~*» Conceptualizing local economic development studies

* Why has LED become an issue? - Globalization, cohesion and
competitiveness

» Why has LED become an issue? - Decentralization and Local
Economic Development

» Territorial competitiveness

* Theories of competitiveness Porter and Best

* Presentation assignment using database

» Constructing competitiveness from below: export base of an area

» Analyzing the competitiveness index: how is it composed and
what does it mean?

Module 2: Small Enterprise and entrepreneurship Development

* Entrepreneurship and enterprises development
* [ncubators: operational and strategic services
« SME development

» Business Development Support
* Financial services |
» Group presentations of SME support

Module 3: Clusters and value chains

~+ Cluster development

» SME cooperation in cluster development

» Stakeholder analysis of clusters . _

» Value chains 1: basic principles . "

» Value chains 2: standards and upgrading ' |

* Value chains 3: agri-food systems

» Small producer upgrading in value chains: role of chain promoters
» Discuss field visit: cluster and value chain analysis
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Module 4: Locality development

» Livelihood and LED promotion

» Urban livelihood and LED promotion
« Locality development and urban economic polmles
» Local organizations for LED promotio

+ Managing stakeholder for city ecohomic development
» City marketing

» City marketing case Studies
 « Strategic plannmg for LED
e Slmulatlon game
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